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Disclaimer

N\

Some of the statements made in this presentation are forward-looking statements and are based on the
current beliefs, assumptions ,expectations, estimates, objectives and projections of the directors and
management of SITI Cable Network Limited (SITI Cable) about its business and the industry and markets
in which it operates. These forward-looking statements include, without limitation, statements relating to
revenues and earnings. The words ‘believe”, “anticipate”, “expect’, “estimate”, ‘intend’, “project” and
similar expressions are also intended to identify forward looking statements. These statements are not
guarantees of future performance and are subject to risks, uncertainties and other factors, some of which
are beyond the control of the Company and are difficult to predict. Consequently, actual results could
differ materially from those expressed or forecast in the forward-looking statements as a result of, among
other factors, changes in economic and market conditions, changes in the requlatory environment and

other business and operational risks. SITI Cable does not undertake to update these forward-looking

Statements to reflect events or circumstances that may arise after publication.
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Industry Overview
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Indian TV industry-Expected CAGR Growth at 15.5%

Industry size and projections , INR Bn

397

341 2
290 186

236 171 387
195 156 358
6

2013 2014 2015P 2016P 2017pP 2018P 2019P

mTvV Print Films Others

Others include Radio, Music, OOH, Animation and VFX, Gaming, Digital Advertising

$IT]

Incremental Revenue addition CY19 vs CY14

Value, INR Bn Percentage
TV 501 539%
Print 123 13%
Films 78 8%
Others 236 25%
Total M&E Industry 938 100%

TV industry to account for half of the incremental revenue addition

TV Subscriber ARPU in India is ~USD4, much less than USD10-25 for other Asian countries

Worldwide, 33% of Pay TV subscribers avail HD services. In India it is ~1.5%

Imminent

4 national MSOs, 112 over all MSOs, 60,000 LCOs, 6 national DTH Entities: Consolidation

NNV

Source: TRAI, FICCI, In House Research, Equity Reports
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Subscription Revenue-Expected CAGR Growth at g\m’ﬂ
16.1% .

TV Industry size, INR Bn

299 Incremental Revenue addition CY19 vs CY14
260

Value, INR Bn Percentage
Subscription revenue 356 71%
Advertisement revenue 144 29%
Total 500 100%

2013 2014 2015P  2016P  2017P  2018P  2019P

B Subscription revenue Advertisement revenue

Q Aided by digitisation and increase in ARPU, the
Households Growth Trend, Mn o .
share of subscription revenue is expected to

196 increase from 67% in 2013 to 69% in 2019

161
— /s O Number of C&S Households expected to grow

at a robust CAGR of 5.1% between CY14-19

. : . . O C&S penetration of TV households expected to
Cy13 CY14 CY19

reach ~90% in CY2019

TV HHs (mn)  ==ge=C &S HHs (mn)

Source: TRAI, FICCI, In House Research, Equity Reports; C&S refers to C&S subscribers excluding DD Free Dish subscribers
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Distribution Platform: Digital Cable vs. Others

Digital Cable, owing to its two way communication capability, localized nature of service
and immunity to weather conditions is well placed to serve Indian households

Digital I Analog

Parameter DTH | cable | Cable HITS IPTV
Broadband 0 4 0 4 4
Cost of Infrastructure 2 2 4 3 2
Number of Channels 3 4 1 3 2
it S SN R SR
Regulatory framework 4 4 2 1 1
Agreements with Broadcasters 4 4 4 1 1
Two Way communication 1 4 0 4 4

Legend 0 - Bad, 1 - Poor, 2 - Fair, 3—-Good, 4 — Excellent
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Current Status of Digitization

Total C&S Homes Implementation Status
Base (~160 mn) Date

31% Oct 2012 (Delhi  Mumbal, Delhi, Kolkata =

Phase 1 b TS £ ~15 L0 (VT o) gﬁ?npr:::? still underway, given
Delhi, Kolkata, Chennai 15th Feb 2013 legal issues v &
(Kolkata) 8
" h
Phase 2 38 C|t|e§ wit ~22 31t Mar 2013 Complete except Hyderabad city
population > 1m
7,709 urban areas with o
Phase 3 a municipality 40 31° Dec. 2015 Addressable Opportunity:
Voluntary digitization taking place
Phase 4 Rest of India ~50 31t Dec. 2016

) Gross billing started in Delhi, Mumbai & Kolkata

) Strong Legal & Regulatory control frame work to support digitization. Ministry of I&B and
TRAI closely monitoring developments

] Digitization mandated by Parliament; Immune to changes in political environment

Source: TRAI, Primary Market Research
SITI Cable Network Ltd. Confidential



MSOs focusing on ARPU improvement & g\[lT[l
monetization to increase net realizations

O ARPUs to be driven by packaging, package
wise collections, improved monetization

ARPU (INR per month) )
from LCOs, premium content, HD

«o.o%CIAGR channels, Broadband and VAS

QO In Phase | cities, digital cable ARPUs at the
subscribers end have seen an increase of
15-20%, a significant increase is expected

in Phase Il cities as well

U Digitization has led to increased

transparency in subs declaration and

2014 2015P 2016P 2017P 2018pP 2019pP
m ARPU (INR per month)

improved ARPUs

Source: TRAI, FICCI, In House Research SITI Cable Network Ltd. Confidential



Broadband Overview
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Wired connections- Expected CAGR Growth at 11%

Internet penetration
(As a % of total population)

100% -~

0% - Ason30th  2015E 2016E 2017E 2018E 2019E
Sep. 2014

= Wireless Connections = Wireline Connections

Projected Connections Growth (Mn)

India
Brazil
Germany
Japan
Australia
China
Russia

U Internet users in India to breach 300 Mn, dethroning USA as 2" |argest internet-enabled

market

O Smartphone penetration in India is ~10%, much lower than global average of 25%,

indicating considerable upside for the enabling ecosystem

U Internet user population projected at ~67% of the total number of TV viewers in 2019

compared to 34% in 2014

. 11
Source: World Bank, TRAI, FICCI, In House Research Siticable Network Ltd. Confidential
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Internet subscribers in JFM’15 increased 13.1% §|TI

QoQ

India: 302 Mn Internet connections, 315 Mar. 2015 Wired Subs mix by Technology

5.0% 1.0%

9.0% DSL

H Wired ® Dial Up

Ethernet/ LAN
Wireless
Cable Modem
Others
68.1%
94%
Source: TRAI ; Wireless includes Wi-Fi, Wi-Max,Radio, VSAT, Phone + Dongle DSL: Digital Subscriber Line [DSL]

Others include fibre and leased line

Internet Subscribers as on 315t Mar. 2015 [in millions]

Total O While broadband subs increased 16% during
ota

Category Narrowband Broadband , ) .
Internet JFM’15, narrowband subs increased 12% during

Wired 30 L 121 the same period, indicating continuing migration
Fixed .

Wireless 0.0 0.4 0.5 to higher speeds

Mobile U Wired forms 16% of total broadband connections
Wireless 199.6 83.2 282.8

Total 203.2 99.2 302.4 and only 6% of the overall universe

Source: TRAI, Narrowband- speed <512 kbps
Siticable Network Ltd. Confidential



India vs Asia Pac: Percolation of broadband

encouraging
Global rankin
Global Rankin Broadband Broadband connections
Average Speed ) connections above 4 above 4 Mbps
Mbps
1 South Korea 23.6 79.0 2 96.0%
3 Hong Kong 16.7 92.6 10 92.0%
6 Japan 15.2 70.1 14 89.0%
12 Singapore 12.9 98.5 33 84.0%
23 Taiwan 10.5 71.5 17 89.0%
40 New Zealand 8.4 36.7 28 86.0%
42 Australia 7.6 40.8 50 71.0%
45 Thailand 7.4 50.6 27 86.0%
78 Malaysia 4.3 31.5 73 43.0%
84 China 3.7 19.4 79 32.0%
94 Vietnam 3.2 21.3 85 25.0%
104 Philippines 2.8 20.3 98 10.0%
115 India 2.3 17.4 99 9.9%
117 Indonesia 2.2 17.5 101 6.0%

Q India average connection speed increased 11% QoQ & 31% YoY in Q1’15

U Broadband connections above 4Mpbps increased 27% QoQ & 101% YoY in Q1’15

Source: AKAMAI The State of the Internet / Q1 2015; 199 countries surveyed across Geographies
Siticable Network Ltd. Confidential



Projected Exponential increase in
demand for Data

In India, internet traffic is expected to grow 5.5-
fold from 2013 to 2018, at a CAGR of 41% and
reach 101 Petabytes/ day in 2018, up from 20
Petabytes /day in 2013

Low wired broadband penetration in India, ~7.9%

Enabling Ecosystem for data usage

India Smartphone shipment 2013-17 CAGR at
53.8%; Tablet penetration in India is 2% |,
expected to pick up significantly with more
affordability

Multiple screens leading to higher bandwidth
consumption

Broadband being driven by Wireline

Wireline accounts for 16% of the total broadband
users & 75% of the broadband data consumption

Used primarily for Streaming, Calling and Gaming

Source: TRAI, FICCI, : Cisco Visual Networking Index Global Forecast and Service Adoption

$ITH

Key Drivers for Cable Broadband in India

Significant divergence in data rates

Currently, 1 GB of data on a 3G Network costs
~INR225 vs. “INR45 on DOCSIS 3 (Data over Cable
Service Interface Specification). Consumers would
prefer to use latter for heavy usage

Scope for Value Added Services like Over-the-top
Content (OTT), IPTV, others

Government Focus — Digital India

Against a Government target of achieving 175 Mn
broadband connections by 2017 and 600 Mn by
2020, only 99Mn achieved so far

Low Speeds

Almost 67% of internet subscribers on speeds
<512kbps

SITI Cable Network Ltd. Confidential
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Company Overview
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Promoter Group - Corporate Structure

() Launched in 1976, the Parent Group (“Essel Group”) is one of India’s leading business houses, with a dominant
presence in Media

) One of India's leading vertically integrated media and entertainment group, and also one of the leading
producers, content aggregators and distributors of Indian programming globally

) Group Market Cap (Listed entities under the Parent Group): ~USD8.5 Bn
L) One of the leading producers and aggregators of Hindi programming in the world

Ll Present in 169 countries across the world with a strong bouquet of 36+ Channels

The Parent Group

Content Distribution Print Other Businesses

e = Infrastructure
d|ShtVO §|T| ) . ®  Education: Zee Learn Limited

. Market Cap: INR 10bn

ZEE Entertainment Zee Media Corp. Ltd. DISHTV SITI Cable DNA Newspaper
Launched in 1992 Launched in 1992 Launched in 2005 Launched in 2006 Launched in 2005 =  Packaging : Essel Propack

., . Market Cap: INR 23bn
One of India’s largest  Strong presence Asia’s largest DTH One of India’s largest English
media and general in national and service provider MSO, presence broadsheet daily . Theme Parks: ABC World and Waterpark
TV entertainment T [ across with presence = India’s first and largest online gaming company
network genre Market Cap: INR 130 cities across Mumbai, i

118bn Bangalore, Pune, - Precious Metals

Market Cap: INR Market Cap: INR Market Cap: INR Ahmedabad, . Healthy Lifestyle & Wellness
369bn 8bn 22bn Jaipur & Indore

Exchange rate used USD1=INR65
Market cap as of 30" Sep. 2015 SITI Cable Network Ltd. Confidential



SITI Cable: A Pioneer in Indian Cable TV Distribution §ﬂﬂ|

10.7 Mn >.58 Mn 130 cities 5 Cities 74,500

Cable Universe Digital Cable Broadband

Subscribers Presence Broadband presence Subscribers

Multi-System Operator (MSO) providing Digital/ Analog Cable TV and Broadband Services

AM)J’15 Subscriber Universe (Mn) AMJ’15 Average Realization/ month (INR)

100 100

75 75

H DAS1
DAS2
m DAS3

M Analog

JFM'15 AMJ'15

B DAS phase 1 DAS phase 2

17
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SITI Cable: Presence across the Country

Haryana

e Hissar

e Rohtak

e Jind

e Faridabad
e Karnal

Punjab

e Ludhiana

e Chandigarh
e Amritsar

e Jalandhar

e Panipat

e Sonipat

e Bahadurgarh
e Ballabgarh

Rajasthan
e Jaipur

Madhya Pradesh
e Bhopal

e Indore

e Jabalpur

e Ujjain

e Betul

e Chindwara

e Gwalior

e Delhi

Maharashtra

e Mumbai
e Pune

e Navi Mumbai

e Alibag
e Nagpur
e Dhule

Karnataka
e Bengaluru
e Mysore

Kerala
e Kochi

Uttar Pradesh / Uttranchal
e Kanpur

e Greater Noida
e Varanasi

e Noida

e Allahabad

e Ghazipur

o Basti

e Mughal Sarai
e Dehradun

Chhattisgarh
e Korba
e Bilaspur

Odisha

e Bhubaneshwar
e Jagatsinghpur
e Rourkella

Telangana/ Andhra Pradesh
e Hyderabad

e Vijayawada

e Tenali

e Guntur

e Visakhapatnam

Jharkhand / Bihar
e Jamshedpur

e Patna

e Dhanbad

e Deoghar

e Ghatsila

e Hazaribagh

Assam

e Guwahati
—e Kamrup
} e Nagaon

Tripura
e Agartala

West Bengal

e Kolkata

e Asansol

e Ashokenagar
e Bally

e Bankura

e Bardhaman

e Barrackpore
e Basirhat

e Beharampore
e Nalhati

e Cooch Behar
e Durgapur

e Diamond Harbour
e Habra

e Haldia

e Halisahar

e Cities having Cable TV Operations

e Cities having Cable TV and Broadband Services

Only key cities have been highlighted in this representation; Market

share is indicative of cities with SCNL presence

SITI Cable Network Ltd. Confidential
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Market Share

Phase 1: 23%
Phase 2: 21%
Phase 3&4: 25%

eHooghly Chinsurah
e Howrah
eJamuria

e Kalyani

e Kamarhati

e Kharagpur
eKrishnanagar

e Chandannagar
e Medinipur Town
e Panihati

e Rishra

e Naihati

e Puruliya

e Ranigunj

e Ranaghat

e Birbhum

18



On a progressive growth path

G = e e -

2006
2007

2008

2009

2010
2011

2012

2013

2014

2015

2016

Wire and Wireless (India) Ltd. Incorporated

Implemented CAS in metros of Delhi, Mumbai, Kolkata & Chennai

Initiated mass Digitization through HITS Services

Right Issued of INR4500 mn fully subscribed

India’s largest Multi System Operator (MSO) in the cable industry

Spread across 54 key cities

DAS implemented in Phase -1 Cities ; Delhi, Mumbai & Kolkata

Offered 400 Standard Definition (SD) channels and 30 High Definition (HD) channels
Consolidated Pan India presence through strategic expansions in UP and Central India
Broadband started in Eastern region on EOC Technology

DAS implemented in Phase -2 Cities

Operationalised ‘Own Your Customer’ Customer Management System
Achieved 3 million digital subscriber base

Fund infusion of INR3240 Mn by Promoters

Achieved 4 million digital subscriber base

Broadband launched in Delhi on DOCSIS 2/ 3 Technology
Package wise Billing started in DAS Phase 1 cities

Started providing 18 HD Channels

Successfully raised INR2210 Mn from the Secondary Market via QIP Route in Feb. 2015; Marquee investors included HDFC, UBS,
Reliance MF and others

Digital cable subscribers at 5.38 Mn with a cable universe of 10.5 Mn. Broadband subscribers at 70,100

Providing 400+ Channels

Digital cable subscribers at 5.58 Mn with a cable universe of 10.7 Mn. Broadband subscribers at 74,500
Expanded to 12 new towns across India

SITI Cable Network Ltd. Confidential
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An

Experienced Management Team I|eads the /\rTi
Company /

G
L/

52 )

A
(
’f

-

N o)

ft

o

Mr. V D Wadhwa: Executive Director and CEO

Mr. Wadhwa is an Alumnus of Harvard Business School & a fellow member of the Institute of Company Secretaries of India. He has over 30
years of work experience including over 20 years in multinational companies in leadership positions for India and SAARC countries and various
global assignments. He is known for profitable turn around of businesses and establishing the distribution across India prior to joining Siti Cable..
He has served on various committees of FICCI, Assocham and as President of the Horological Federation of India.. He is the President of the All
India Digital Cable Federation of India and a member of the Task Force created by Ministry of I&B

Mr. Vinay Chandhok: Chief Operating Officer- Video

Mr. Chandhok is a performance driven leader with a track record of successfully leading large consumer businesses. He has over 24 years of

work experience & has led large teams in mass distribution, retail operations and enterprise / institutional sales. Prior to joining SITI Cable, Mr.
Chandhok has worked as Hub CEO with Reliance Communication. He has been instrumental in launching key projects with RPG Group, SIFY
Ltd. & Aircel Ltd.

Mr. Sanjeev Mahajan: Chief Operations Officer -Broadband

Mr. Mahajan is a experienced sales professional with solid sales management experience. He was with Xerox for 10 years and was responsible
for revenue of Xerox equipments.. He has also worked with Idea and Bharti Airtel Ltd. He has hands on experience in Direct and Channel Sales
Operations, Product Management, Enterprise VAS and Mobile solutions. During his stint in above three companies, Sanjeev was entrusted with

the responsibility of managing large teams and has grown his respective verticals in to major revenue streams

Mr. Anil Jain: Head- Finance

Mr. Anil Jain is a CA and an alumnus of Maharshi Dayanand University. He has been associated with Essel Group for more than seven years.
He has held several responsible positions in Zee Telefilms, Neo Sports, Zee Turner, Media Pro and Taj Television in his illustrious career of 18
years. Mr. Anil Jain, in the recent past was working with Taj Television as Senior Vice President- Finance. He has earned a reputation of being
passionate, committed and a strong team leader in the assignments that he held with the Essel Group

20
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SITI Cable has a sizeable free float and institutional §m
ownership /

Shareholding Pattern

Key Investors

FUBS 2 oo

678 Mn Shares

Foreign

Institutions < 7~
MorganStanley CJt]
| 5 HDFC [l ReLIANCe
m Mutual Fund
Domestic
Institutions goldman
a CI] S DSP BLACKROCK
W Promoters M Individuals
® Indian Companies B Mutual Funds
B Flls m Others

As of 25t Sep. 2015
Others include retail, banks, trusts and NRIs

SITI Cable Network Ltd. Confidential
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SITI Cable - Financial Snapshot

600

500

400

300

200

100

Quarterly Revenue Trends (INR Mn)

2,787

AM)'14 JAS'14 OND'14 JFM'15 AMJ'15
EBITDA (INR Mn)
- - 24.0% 400
20.0% 300
16.0% 200

AM)'14 JAS'14 OND'14 JEM'15 AMJ'15

EBITDA as per Investor release. EBITDA includes other income

12.0% 100

8.0% -

Revenue impacted in AMJ'15 due to credit control measures undertaken on voluntary

basis
EBITDA Margins impacted in JFM’15 due to one -off content cost inclusion

Revenue Split by services, AMJ15

3.9% 3-8%
4.7%

Operating EBITDA (INR Mn)

AM)'14 JAS'14 OND'14

EBITDA excluding activation income

SITI Cable Network Ltd. Confidential

JFM'15

1 Subscription

M Carriage

I Activation
Broadband
Others

18.0%

12.0%

6.0%

0.0%
AMJ'15
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SITI Cable - Financial SnaEshot

FY Consolidated Revenues (INR Mn) FY Subscription Income (INR Mn)

5313

3395

1,207

FY12 FY13 FY14 FY15 FY13 FY14 FY15

Digital Subscriber Base (Mn) Broadband Subscriber Base

74,500
70,100

6.0 - 54 56 - 100%

54,000
48,375

AMJ'14 JAS'14 OND'14 JEM'15 AMJ'15 AMJ'14 JAS'14 OND'14 JFM'15 AMJ'15
[ Digital Subscribers «—Digitization Percentage

23
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Vision: To be a leading Triple Play Company in 5

years

Increase Digital
Subscriber base

Expand in Phase 3/
Contiguous territories
Expand in high TAM/
BARC rated Cities

Scale up presence from
130 cities to  ~200+
cities

Digital Subs base at
15mn with inclusion
of phase 3 & 4 at
completion of
Digitization

Broadband & VAS

Focus cities — NCR,
Bengaluru, Hyderabad,
Select cities of Haryana,
& West Bengal using
primarily DOCSIS 2/3
technology

Offer HD Services and
VAS such as VoD, MoD,
others

2 mn broadband
subs by FY19E

SITI Cable Network Ltd. Confidential

Margin Expansion

Improve collections
from LCOs

Optimization of
(Content- Carriage)

Cost; Optimization of
resources

ARPU growth from
package based billing
and increase in package
prices

Expansion of
Operating EBITDA
Margins

24



Key Differentiators vs. Other MSOs

Part of a USD8.5 Bn

Group, India’s
leading Media
Conglomerate

~

_J

0—90

—

$ITH

T

"

Promoter entity is India’s leading Media conglomerate with interests spanning acrosm
broadcasting (One of India’s largest network of Hindi GEC and entertainment channels),
distribution (India’s first and largest DTH TV business) and SITI Cable (India’s oldest and 3™ largest
MSO), as well as Print (National English newspaper)

Fully Integrated presence across the Media Value Chain and access to Group synergies (Content,
STB procurement and Shared Services)

Better deal terms though collaboration and stronger negotiation ability

-

Strong systems and

‘Own Your Customer’ Subscriber Management System provides robust backend and Customer
Insights ; Majority of CAF forms collected

—

60

processes = Proactive Carriage sharing with LCO
= Uniform commercial policies in place

Adherence to ) o . , )

resulator = First to launch Gross Billing in Phase 1 Cities of Delhi, Mumbai and Kolkata

g ) y = LCO Interconnect Agreements signed and revenue share with LCOs

compliance

Corporate . Strong corporate governance practices and professional management team

Governance . Transparent and consistent commercial policies govern interaction with various stakeholders

—

SITI Cable Network Ltd. Confidential
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Annexure
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SITI Cable: Profit & Loss Statement

Quarter Ended

Income Statement

(INR Million) Q1 FY 2016 Q4 FY 2015 Q1 FY 2015

Net Operating Revenues 2281 2,560 2,090
Other Income 24 227 20
Total Revenue 2,305 2,787 2,110
Total Expenditure 1,924 2,466 1,748
EBITDA 381 321 363
Finance cost 339 311 304
Depreciation 358 339 290

Exceptional Items - - -

PBT (316) (328) (231)
Tax 5 125 70
PAT (322) (453) (301)

SITI Cable Network Ltd. Confidential



Robust Back End Systems and Infrastructure

$ITH

=  Presence across 130 cities with 15 digital head ends and a network of ~14,600 Kms
of optical fibre and coaxial cable
= Broadband services being offered on DOCSIS 2/3 Technology

Headends

Set Top Boxes

Modems

Servers

CAS

Software/ SMS

© <
ha rmonic ERICSSON Z

WOOJEONZHANDAN © CH ANGHCNG M Yg&gﬁ

CISCO.
NIr QD %
cisco. ) N Suﬂ
O
conax

AY Z I
ELITE CORE"® [Eatmtidg
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>ITI

Promotional Campaigns for Cable & Broadband

1A
JM‘\, G

202 Channels # ¥ 75%)
Per Month (Taxes Extra)

4 GRAND pack

%2

=¥
Infotainment |

EThow NOTVPrt ZosStado  Movksow NatGeoWld  AnimalPanst
BloombargUTV:  CNBCTVIE we StarMores Thr
TV Worid Movies 8O [ english News ]
Taacall Star¥lotd i Movies Acsion PIX News X CNN
o Fox Crime R
Comeoy Canal Romsdy How
o ™ it P —
Mol O e
ne Sony Six 9K Tashan
212 Channels @ T 207
Per Month (Taxes Extra)
= . B ] )
e ]
Boant By TV NEOSpoxs  NEOPrme
‘ Swspos St Cicht
wan —TI—
[ ouoment L
ot Geo Adveure
~ 4
Tom & Conaiions

thr 10 8 Base Pack Lot (BST)/ Pepusr ) Grand /P
it o both +Top Up Packs (1,2 3,4 8.5 v srokdad a 1 sck hsrston f SITI Cabla Network
with Base Packages, wihost any addtonal charges | cost. (For deisls pose el wew s

s

clernd by STH o AL Care
imtsd

. o 50
9 f 15356)por TV cannchon. = Only w0 a0cional TV 0conactons e, Chid cOnnechons can be 19360 0 3 paren

cerecion (Seven iz P cmnecies)
ars chaveeivey “Chanmiuingls
———
your local perator or call at $m
60019945 or 1800- Dzazrm

The above campaigns are representational

126 Channels @ T 100 Per Month (Taxes Extra)

Zee Jagran History VI8 Discovery Science | Sanatan Satya
Aastha Sanskar Colors NatGeoWild  Whats on India svBC Sri Sankara
Aastha Bhajan Asihant Life OK Gyandarshan2  Gyandarshan Peace of Mind TV
Darshan 24 Disha Star Utsav Vyas Regional / Others
Divya God TV DD National Music Zee Punjabi PTC Punjabi
Hops V) i DD Bharati uTv ETC ETCPunjabi DD Punjabi
e B Sl UTV Bindass oM Sony Mix SadaChannel  PTC News
:::mn :::‘ST":“" Home Shop 18* B4U Music 9X Tashan PTC Chakde
e ke X Jalwa %0 GETPunjabi  Chardikala Time TV
Satsang Satya oo, Wm:’: MusicIndia®  E 24 Mh1 ETVMP
SVBC Ishwar TV* Maw ETVRajasthan  ETVUP
Regional / Others Set Max BAU Movies Kids DD Kashir ETV Bihar
Mi Marathi ABP Majha Movies OK Zee Premier Cartoon Network Nick ZeoKannada DD Chandana
DD Rajya Sabha Va4 1BN Lokmat Zee 24 Taas e Clonnic S D08 ks Pogo Disney Channel Janashri Suvama News 24x7
ABP News* Live India® Wm &SICNL"“"""’ m:‘ UTV Movies Disney XD Discovery Kids Kairali WE Kairali
India News* o PR — Hungama Disney Junior DD Malayalam  Amrita TV
Channel One* 4Real News* Business Nick Junior* Manorama News Shalom TV
DD Punjabi ETC Punjabi CNBCAwaaz  Zee Business Uifestyle At e Y kaaston
Channel News Asia* ::.::‘:hw :vmmw N FashionTV  ZeeTrendz DDPodhigai  Zee Tamizh
b WS 2o ews StarCJAlive  Discovery Turbo Isalaruvi Kalaignar TV
Saptagin 0D Malayalam o 7aa Noun 1D
DD Saptagiri  NTV

pULAR

P ACK 185 Channels @ T 170 Per Month (Taxes Extra)

$im

I)IEITHL

Hum Wo
++ Dikhayen, &~
Jo Aap Dekhna chahein!!

Speed

FUP (GB)

SITI Digital Cable TV Packages

Choose the Best Pay the Least!!

)“ )‘ Best in class
np“lnn Wi-Fi Router
167 o
Channels A

[ 4100) v-m?

FASTEST INTERNET
FOR YOUR HOME

)‘
~ GRAND
\ 2027, \
@ T 90 pm.

(Applicable in Bengalury DAS Phase ¥ areas)

?

N

{ SPEEDS UPTO 100 Mbps*

i
S

@ T 25 om.

(Taxes Extra)

www.siticable.com

Call now 1

'onIy and do not reflect current prices
SITI Cable Network Ltd. Confidential

PLAN NAME

Monthly Rental (Rs.)

d after FUP quota: 512 K

- Sabse jyada channels
Sirf SITI Digital cable television par

* Watch maximum channels + Local channels * Regional channels

AXN Get ready to change the way you watch
Fon Crime Rush Now! e e
Star World Rook your C::ie T\;Netrovk 13 ui;;u .wp’enu w;;we
St rlpresteioeibnisin
SITI DIGITAL SET-TOP-BOX age. All you need w0 do Is Inscall the SITI
Digical Set-Top-Box on your TV.
Animax Contact your cable operator now Go digital now

and get your SITI Digital Set-Top-Box
at a special offer Price®

* Uninterrupted signal even during
bad weather

SITI Broadband Experience Plans

BASIC BASIC PLUS  STANDARD TURBO EXTREME  ULTIMATE

5Mbps 5Mbps 10Mbps 20Mbps 50Mbps 100Mbps
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599 699

Special offer for exi

UNLIMITED HI-SPEED SURFING
WITH SMART TOP-UPS

SHARE & SAVE WITH THE
LATEST TECHNOLOGY

L TOP-UPS STARTING @ Rs. 50 POWERED BY DOCSIS

1234-001 or email siticare@siticable.com
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